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The Honorable Reed Hunt, Chairman
Federal Corzmunications ccmnission
1919 Street N.W., Roam 814
Washington, DC 2055

To Whom It May Concern:

Television has a powerful influence on children.

Worland, Wy. 82401

July 13, 1994

FFC must stand up for children and have guidelines with a cl.arer

definition of the educational program. FCC should require these programs

to be shown at times when children are mostly to be watching, not at 5:30

or 6:00 AM. Programs need to be at their age level also.

Many of the children programs are designed to sell toys, food and other

products. Parents feel that educational needs are not a priority when

some of these programs are developed. With clearer guidelines, more

quality programs should be produced.

Children need special consideration. There is a tremendous potential

for the educational use of television. One hour a day would be

a reasonable amount of time for educational programs specially targeted

for children.

Sincerely,

/F~-
Jean :nke
1309 Pulliam

Worland, Wy. 82401
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National Association of

Elementary School Principals
SAMUEL G. SAVA

Executive Director

July 22, 1994

The Honorable Reed Hundt
Chairman
Federal Communications Commission
1919 M Street, N.W., Room 814
Washington, D.C. 20554

Dear Chairman Hundt:

RECEIVED
JUt 25 J99lt

FCC MAIL ROOM

As executive director ofNAESP, I am writing to urge you to defend the best interests of
our nation's children by strengthening the guidelines for the Children's Television Act.

Millions of American children grow up facing constant crises such as hunger, poverty,
family problems and violence--leaving them ill-prepared to learn in school. Elementary
school principals see these disturbing trends every school day.

Television has an unparalleled influence in the lives of all Americans and can play an
unprecedented role in nourishing the minds of our nation's children. Today children
have better access to sensationalistic talk shows, violent cartoons, and adult sitcoms
than they do to programming designed to enrich their minds. This must change.

The market forces, which govern how shows are developed and aired, are biased against
educational programming for children. We cannot leave the educational needs of our
nation's children in the unseen hands of market forces. Inaction has already led to the
dominance of shows cynically designed to serve as marketing vehicles for toys, candy,
and other products.

The FCC must stand up for children. The FCC must provide broadcasters with a clearer
definition of "educational" programming and make sure that television stations air at
least one hour a day of these shows between 7:00 a.m. and 10:00 p.m. in regularly
scheduled time slots. America's children are counting on you.

Samuel G. Sava
Executive Director

SGS/mrb No. of Copies r8C·d.__-=O~_
UstABCO-E

1615 Duke Street. Alexandria. Virginia 22314-3483 (703) 684-3345
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Honorable Reed H~~d~
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1 ~ll 9 1'..1 S t. ~~ e J-:: .!~ ,\f (, L' 'to 11\1"le ,::."t '~ F".C'L I.."' rn ;~ 1 q.
wa::blngt(:J e,

P"Si member ':)_ The Ivl.sr0\.1:1 P.:~'~c )l:ttl:'n "or Family 'lnd
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Mrs. Janice M. Kiest
70~ W. Charles St.
Plano, Ill. 60545
July 12, 1994

Federal Communications Commission
Washington DC

Honorable Reed Hundt, Chairman:

I am writing in support of stronaer guidelines to
provide ~re educational and informative programs for
children.

There needs to be a clearer definition of educational
programs, and a requirement that these programs be shown
at times when children are most likely to be watching.

TV has a powerful influence on children and adults.
If you just consider the commercials and how they play
up to the children to buy, you know it 18 haVing an effect
on them, Good or bad. This is our future. This is their
future. Why are we allowing a handful of deranged minds
to corrupt a whole nation?

C)N!~4!)q~
Janice M. Kiest
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